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SUMMARY 
 
This report takes a snapshot into the Social Enterprise (SEs) that Pillar Nonprofit 
Network (Pillar) and regional partners are in working with as of July 2018. 
 
In the London area, there are 154 identified SEs. The predominant areas of impact that 
SEs target are economic development, reducing inequalities, and promoting sustainable 
communities. The predominant business models employed by these organizations are 
retailing, real estate and asset rentals, and arts, entertainment & recreation.  
 
While the London area’s market data is mostly complete, our regional data is only 
beginning to be gathered and is incomplete.  Through our Social Enterprise Southwest 
partnership in Windsor, Huron Country, St. Catharines and Waterloo, we are working 
towards completing this market report in 2019.  
 
In addition, we include our work in social finance by highlighting the VERGE Capital 
Startup Fund portfolio in this report.  These SEs have received an impact investment 
ranging from $5000-$100,000 to support their development. 

 
 
PURPOSE 
 
The report shares market data on the impact and business models being used by SEs. In 
both cases, explained below, we use existing framework that are already highly 
adopted and provide a common set of language that make it easier to share across 
sectors. 
 
Impact:  To understand the impact model, we have chosen the United Nation’s 
Sustainable Development Goals (UNSDGs) as the framework to understand how SEs 
are delivering their mission. Examples of local and provincial adoption: London 
Community Foundation’s Vital Signs and Ontario’s Common Approach to Social 
Enterprise Impact Measurement, respectively. 
 
Business:  To understand the business model, we have chosen the North America 
Industry Classification System (NAICS) as the framework to understand how SEs 
deliver their mission.  This framework is used at national, provincial and local levels by 
business support organizations, economic development corporations and 
municipalities.  
The Legend for both of these frameworks are shared below and can be used as a 
reference tool as you read through this report. 
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Legend 

UNSDG Number UNSDG 

1 No Poverty 
2 Zero Hunger 
3 Good Health & Well-Being 
4 Quality Education 
5 Gender Equality 
6 Clean Water & Sanitation 
7 Affordable & Clean Energy 
8 Decent Work & Economic Growth 
9 Industry, Innovation, and Infrastructure 

10 Reduced Inequalities 
11 Sustainable Cities and Communities 
12 Responsible Consumption and Production 
13 Climate Action 
14 Life Below Water 
15 Life on Land 
16 Peace, Justice, and Strong Institutions 
17 Partnerships for the Goals 

 
 

Business Model Number Industry 

B1 Agriculture, Forestry, Fishing & Hunting  
B2 Mining, Quarrying, and Oil and& Gas Extraction 
B3 Utilities  
B4 Construction  
B5 Manufacturing 
B6 Wholesale Trade 
B7 Retail Trade 
B8 Transportation & Warehousing 
B9 Information & Cultural Industries 

B10 Finance and Insurance 
B11 Real estate and Rental & Leasing 
B12 Professional, Scientific and Technical Services 
B13 Management of Companies and Enterprises 
B14 Administrative & Support, Waste Management and 

Remediation Services  
B15 Educational Services  
B16 Healthcare and Social Assistance  
B17 Arts, Entertainment, and Recreation 
B18 Accommodation and Food services 
B19 Public Administration 
B20 Other 
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FINDINGS 
 
London 
Impact Model 
 

 
 

London creates community impact through: reducing hunger, promoting health, 
providing education, reducing gender inequality, providing clean energy, creating 
economic opportunity for all individuals, providing infrastructure, reducing 
inequalities, promoting sustainable, communal cities, promoting sustainable practices, 
bettering life under water, bettering life on land, advocating for the individual, and 
fundraising with a mission. The predominant areas of impact are creating economic 
opportunity for all individuals, reducing inequalities, and promoting sustainable, 
communal cities.  
 
Examples 
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Business Model 
 

 
 

London SEs generate revenue through: agriculture, energy, construction, 
manufacturing new products, retailing, transportation or storage of goods, selling 
information, financial products, real estate and item rentals, services, business 
management, business administration, education, healthcare products or services, arts 
and leisure, or food. The predominant model used is retailing, real estate and asset 
rentals, and arts, entertainment & recreation 
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VERGE Capital 
Portfolio 
Impact Model 

 

 
 

VERGE currently is invested in impact in the areas of: good health and well-being, 
education, creating economic opportunities for all, infrastructure, reducing inequalities, 
sustainable cities and communities, and responsible consumer consumption. The 
predominant impact areas are creating economic opportunities for all and 
infrastructure.  
 
 

Examples 
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Business Model 

 

 
 

VERGE is currently invested in enterprises with the business model of: product 
creation, retailing, real estate & asset rentals, education, and food-related products. The 
predominant business models are retailing and real estate & asset rentals. 
 

 
 

Examples 
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Pipeline 
Impact Model 
 

 
 

VERGE’s next opportunities make impact in the areas of: good health & well-being, 
gender equality, creating economic opportunities for all, infrastructure, reducing 
inequalities, life below water, and life above land. The predominant impact areas are 
creating good health & well-being and economic opportunities for all.  
 

 
 

Examples 
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Business Model 

 

 
 

VERGE’s next opportunities generate revenue through manufacturing goods, retailing 
goods, infrastructure, information technology, services, arts & recreation, and food 
related services. The predominant business models are manufacturing & retailing 
goods, and services. 

 
 

Examples 
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Southwest Ontario (SWO) 
DISCLAIMER** 
Only London data is complete. The remaining region’s data are only a snippet of their 
entirety. Currently, this information can be supplemented 
using https://seontario.org/directory/ 
 
Southwestern Ontario SE Locations 
 

 
 

Due to the incompleteness of the information, the majority of SEs, 154 of 203 
documented are clustered in the London area. Windsor comes next with 20 SEs, 
followed by Huron with 8, Niagara with 7, and Guelph with 6.  
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The Southwestern Ontario SE ecosystem is involved in impact in most goals of the 
UNSDGs. Tackling local issues including: hunger, health, education, gender equality, 
clean energy, economic opportunities, infrastructure, reducing inequalities, 
sustainability, responsible consumption, climate change, advocating for individual 
rights, and fundraising in partnership for the goals. There are 23 SEs spanning two 
areas of impact, and 23 SEs spanning three areas. The predominant impact areas SWO is 
focused on are creating economic opportunity for all, reducing inequalities, and 
promoting sustainable cities and communities. 
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The Southwest Ontario SE ecosystem generates revenue through agriculture, energy, 
construction, manufacturing goods, retailing goods, transporting goods, information 
technology, financial products, real estate & asset rentals, services, company 
management, administrative support, education, healthcare & social assistance, arts & 
recreation, food-related services, and other. There are 59 SEs spanning two business 
models, there are 3 SEs spanning three business models. The predominant business 
models are retailing goods, real estate & asset rentals, and arts & recreation.   
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Guelph 
Impact Model 

 

 
 

Guelph creates community impact through good health & wellbeing, clean water & 
sanitation, creating economic opportunity for all, providing infrastructure, and creating 
sustainable cities and communities. The predominant area of impact is creating 
economic opportunity for all.  
 

 
 
 

Example 
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Business Model 
 

 
 

The Guelph SE ecosystem generates revenue through manufacturing goods, retailing 
goods, financial products, real estate & asset rentals, arts & recreation, and food-related 
services. The predominant business models are goods manufacturing and goods retail.  
 

 
 
 
 

Example 
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s	

Windsor 
Impact Model 
 

	 
 

Windsor creates community impact through: tackling hunger, promoting health, 
increasing access to education, creating economic opportunities for all, infrastructure, 
reducing inequalities, sustainable cities & communities, responsible consumption, and 
fundraising in partnership for the goals. The predominant areas Windsor is focused on 
are promoting good health & wellbeing, reducing inequalities, and promoting 
sustainable cities and communities. 

 

Examples 
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s	

 
Business Model 
 

 
 

Windsor SEs generate revenue through agriculture, manufacturing goods, retailing 
goods, informational technology, real estate & asset rentals, services, education, arts & 
recreation, and food-related services. The predominant business models are retailing 
goods, real estate & asset rentals, and arts & recreation.   
 

 
Examples 
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Sarnia/Huron 
Impact Model 
 

 
 

Sarnia/Huron creates community impact through: tackling hunger, increasing access to 
education, creating economic opportunities for all, reducing inequalities, promoting 
sustainable cities & communities, promoting responsible consumption, and advocating 
for individual rights. The predominant impact area Sarnia/Huron is focused on is 
promoting sustainable consumption. 
 

 
Examples 
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Business Model 
 

 
 

Sarnia/Huron SEs generate revenue through manufacturing goods, retailing goods, real 
estate & asset rentals, services, education, and food-related services. The predominant 
business models are manufacturing goods, retailing goods, services, and education.   
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Niagara 
Impact Model 
 

 
 

Niagara creates community impact through: good health & wellbeing, creating 
economic opportunities for all, promoting responsible consumption, and promoting life 
on land. The predominant impact area Sarnia/Huron is focused on is creating economic 
opportunities for all.  
 

 
 

Examples 
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Business Model 
 

 
 

Niagara SEs generate revenue through agricultural, manufacturing goods, retailing 
goods, information technology, services, and education. The predominant business 
models are manufacturing and retailing goods, and informational technology.   
 

 
Examples 
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